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More peoplz are gelting connected to the Internet. Businesses, both nationally and internationally, are
perhaps the bigpest constituensy of the Internet. It has brcome an integral marketing tod! for large ond small
Jirms alike. In this paper, the authar discusses the Hows and Whys of Web access for small businesses. To
remain competitive, bucinesces must undarsiond the implications of the information-rick irgrastructure the
Insernet providey. The impact of exponential development in Web-bared technology o Internet usage is aiso
covered Bemjos Juliono’s home page Is ot itpe/www.conxtal, eda/~jioligng

Introduction

Who woukd have prediceed that what started
im the late 1550's B8 a project of the 1.3,
Depanment of Defenss wonld lead to what the
Internet is today? The Internet has surpesscd ail
other technalogical equipment, gadgets, tools, and
applisnces as far a5 rate of development goes. In
the 1970'%, it was mitially intended 2z 2 military
too] but then it became B research tool in the
acaderric commmnity (Comer, 1985). Universities
acroas the 1.5, acon connected their networks to
the Internet to facilitate reasarch. By the lae
198(rs, there were about 200 computer networks
connected to the Internet; by 1990, there were
more than 2,000 As of 1993, realizing many
other applications of the Internet, thi= nomber
jumped to 10,497 networks in 53 conniries with
over 5,000 natworks m the United States slone
(Comer, 1995). Thete are enrrently more than 46
million wsers connected to the Internet, and that
mumber is prowing very rapidly (Pitkow and
Eshoe, 1957).

5o, what is this thing pcople refer to s the
Web? The Web is an Internet browsing sexvice
that allows nusers to reference information
available on varions computers. E is a mechanism
that links information stored on computers at
different revuss: sites. Various dsta formats are
suppotted by this service: texiual information,
somnds, graphical images, full-motion video, etz,
Through the Web, people can access information

arvoss the globe, People can also provide
information across the globe. These features
make the Web an excellent resource and

Why Spin Your Own Web?

Ag more and more people hegan accazsing the
Internet, the word “Web” also acquired &
sacondery meanmg. Anycne who had the tools to
credle hypermedic  documents  (meamng
documents contmmng references to nontextueal
information soch as sourd and graphics) stored in
a2 network connected to the Internet that were
tinked to other such hypermedia basically crested
their own “web” that was accessible through the
Web. Creating all these Links to other arsaz of the
‘Web was akin tn a spider spinning its own web,

Why chould o busibess spin 1is own web?
Congider, for example, seanching for information
about Myrtle Beach on the Internet. The author
obtatned more than 400,000 hits with the excite
scarch engine and more than 100,000 hits nsing
the Alra Virta scarch engine (the numbers have
actually decrcased from mn  earlier umdy
conducted a few months zarlier, most likely due 1o
downzizing the number of bits on spme gearch
engines W accommwdate more significant
documents). This gives ns an idea as to how
much information (primerily tonrist attractions,
hotels and restamrants, and real estat)} abomt
Myrile Beach is availahls on the Web.
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Tahle 1.
Searching for referenices to “Myrtie BEench” vo the Web
{daia collected September 29, 1997).

Search Engine
Number of
Narne: URL documents fonnd
Alta Vistn altavista digital.com 101,720
Eanro Seek www . coroseek.net
3,710
excite www.axcie.com 438,701
hothot www.hotbol_com
18,549
infoseek www.infoseek.com 4750
Lycos waw.lycos.comn 17,199
Weblrawler www_ webcrawlercom 32276
vahoo www, yehoo.com 179

The Grand Strand is undoubtedly ane of the
most popular tourist areas in the US. As
familinrity with the Internet increasingly becomes
commaon For everyone it comes t0 00 sorprise thet
practically every ity is becoming cven more
visible through the Web. Nowadays, tomrists
access the Web 1o shop around for information
raganting a particoler area of interest priof 1o
vigiting that area. They get up to date informetion
about the westher, the latext and hest attractions,
and moat importantly for ideas on what they can
spend their momey on.

Mozt bugineszes that have gooe on-line by
of the Imterpet fior online commence. Tis muppert for
interactive infenmation throngh sounds, foll cole
graphic images, ¥ideo clips, online order forms, or
even sarveys on the Web, Most havwe also
discovered the Web as 8 cost-effective advertising
media, in contrast to mom: traditionsl media mch ag
the newspaper, televislon, and dhe radio.
Advertizing on the Web allows yvou to broadcast
your information to a world wide endience of more
than 46 million people, 24 hours a day.

Thm are, of coorse, other wasoms why
own web. It is not just considered the “m" thing to
have a WWW address on television commercials
and on most pew products. Having a WWW

address indicares that your buatiness iz serions
ahout your customers’ neads. Some companiss
are already replacing standard brochures, flyers,
and business cands with WWW addresses that
display dynamic pages that can be accessed from
all over the world via the Internet in just a matter
of seconds (Gibson, 1997). Forthermore, moving
towards 8 paper-less soclety and using electronic
media ic also an environmentatly friendly way to
do bosiness.

What Docz the Web Have to Offer?

The Web allows one to creste and store
kypermedia docurrents that are accessible throngh
remote browsers around the world, As mentioned
earlier, hypermadia documents prually contam
references to nontexwal informarion such as
sound and graphics. The term “multimedia™, on
ihe other hand, encompesses hypermedia
docinments and focuses more on what the oser
may encounter as they experience a docmment.
Heoce, docoments on the Web are no longer static
like traditional documents. They no longer need
to stay pazsive. Depending on whatever featres
oae incorporates on a Webified document, thess
pages are dynamic, imteractive, and may have foll-
color graphics, animation, reaHime audio and
even reaHime video (Galea, 1997). All dis for n
fraction of the cost of having the game or a similar
effect on a televikion commercial |
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alsp available. This includes clectronic mail or e
mail, which facilitates the use of electronic forms
(Krakowkn, 1997). With e-mail, customers sre
given snpther means of getting in touch with yon
and your business. Electromic forms, on the other
band, can be wad for processing anders, reqoests
for mone product information, etc. As a means of
providing inumediate fesdhack to yonr customers,
electronic forms can alio be used for moveys,
comments and snggestion sheets, ete. Other more
recent trends on the Internet will be elaborated in
the section diled “Whet is the future of the Web?*

Web page design is crmcial when putting
information on-line.  This really depends
significantly on the typs md number of target
andience you expect to visit your site. A bot of
graphics, sound, and animation will reatly grab the
users’ attendion. But as a picture paints a thousand
words, 3 thousand bytes may take than a few
seconds to download in a computer equipped with
lese than ideal compopents (Bhmmenthal, 1997).
Not svery user out thare will have a Pentivm clase
mechine with enongh memory to render the most
graphic: enhanced pages. Some Web page
designers who love [eatore-laden pages have
adopted the “"Too bad™ atimde towands users with
substandard comprters - if these users ate wot
willing to wait io experience the full impact of yonr
pages, then it is not warth catesing to them. This is
finz if you don’t mind leting these costcmers|
Onbers provide plain text and gmphics-enhanced
versions of their pages. The choice depends on &
ict of factors. Deckimg on how much graphics o
put on 3 page besed on your target andience
remaimg & major decision in ' Web page design.

Perhaps the most important feature of the Web
is it speed, and “from [its] speed emerges

interactivity” (Hitcheock, 1996). Fn comparison to

the waditional way of designing, printing, and
distributing 8 corporate brochure, the Web cuts
down on the time It takerx to disseminats
information. On-line electronic brochares can be
updated at any time. These documents, and any
changes made o them, would imoediately be
accessible on the Web, The same holds e for
chanpes in pricing infermation, peodoct
specifications, new product annonncements, and
even product recalls.

Using the Web to supplement trad
humnnthuduhumﬂundopunga
in how one does business. Adoptmg In
techmologies within a firm can dramaticalky
mfwmuhmpublnhingmddummmc
processes (Eambil, 1997). Theongh the| Weh
companics have to redefine how | o
commmmcale with their customers. :
custonners can place onders, seek our detailex
Fudm:tandﬂhmmlmfmmuhm hack OO
prices and order siatps, and even --..E._

a-
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produocts on 2 corporate Web site,  Some siges
even allow users to program automstic softwa
agents to alert them of special offers 2 E

larpfhn-nn]ikemamsexp:uu.mf
and resources worldwide at low costs. E
lowers information and caotry barmicrs

levernge resonrces and compete on a globa) scule
(Kambil, 1997}

Howr Does Ope Spin One's Own We

What exactly does one pead to start spymmg
his or her own Web? You really do not meed to
have a computer to set up your Web doconents.
If you do mot ::m-rnnﬂ]rhneacnmpmer i

publish on the Web. Varicos ISPa proYid)
dﬁuﬂfpachsudapmdinxmth:
gervices thar you pmeed. These services nm
mchﬂnhmmgmﬂmmmgyurw&
providing you with an Internet address so | -
aroumd the world can access your Web papes, as
well as other Web-based programming
Various services may also provide choiges
network technology. depending on the spee
acm:ymwamtuymuﬂmmh:
rule of themb here is that the more graphir
Wﬂbpﬂgﬂhlw,ﬂuh:ghm-hnﬂwﬂﬂl
trenarmt them ot an acceptable rate.

themechves to docal ISPs. In generul, :
buciness is in a small- to average-sized cily,
may be betrer off doing business with a p .*-..
in a larger city, perhaps even in another

Businesses should remember not 19 Hm
H
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